TRAILS

o THE INTERSECTION BETWEEI\I
COI\/IMUI\IITIES AND PUBLIC LAI\IDS

- Mandela Echefu

= Wheelzup Adventures ?




NMhere it all began

Sling P Oterlook -8




Yesterday Is but today's memory, and tomorrow
Khalil Gibran

IS today's dream.
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FILM NEGATIVE

*Specialty Outdoor Retaller
*Outdoor Adventure Outfitter
*Bicycle Shop

Maryland DNR Partner

FILM NEGATIVE
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FILM NEGATIVE






Public L

Public lands are areas of land and water that
are owned by the government and managed
for the public's use.

A Feeling of fellowship with others,
as a result od sharing common
attitudes, interests, and goals.

The Land and Water Conservation Fund (LWCF)
Act of 1965 was established to support the
preservation of natural areas, water resources, and
outdobrﬂ>recreation facilities across the United
States
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the numbers

Outdoor Recreation Satollito Account
(ORSA) -~ - 2 .
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Thousands of dollars

Motercycing / ATVing
Equestrian
Climbing / hiking / tent camping
Snow activaties

Recreational fying

OUTDOOR
RECREATION IS

A POWERFUL
ECONOMIC ENGINE

THE NATION'S OUTDOOR
RECREATION ECONOMY GENERATES:
$887 7.6
BILLION MILLION
=N _':A‘.
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$65.3 $59.2
BILLION BILLION

A Powertul
Economic Sector
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In 2019, 137,405 direct visits to Allegany county
$32.1 million in annual economic impact (GAP

Roughly $800,000 per-mile




FILM NEGATIVE

* Decreasing Public Lands

* |nadequate Environmental
Education and Citizen
Engagement

FILM NEGATIVE

* Equitable Access, Inclusion and
Participation

¢
&
&
[ )
[ )
(]
&
)
[ )
[ )
¢
[ )
[ )
()
)
&
&
[ )
[ )
&
&
&
{
¢
&
()
)
[ )
&
)
[ )
[ )
&
¢




A Siloed Approach

* Access to Capital

* Bureaucratic Red Tape
* Climate Change




OPPORTUNITIES

*|Invest In More Tralls

 Embrace New Forms of-
Partnerships

* Adopt best practices

Have Fun

. .
ADVENTURES
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