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Why are we here?

3 successful sale.

spective.

rspective.




| 42 Years of timber sales...

STUMPAGE PRICES




What prices really look like...
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Seller’'s Motivations

ed vs. unplanned)
nagement activity.
tion.

Ity (logger in the neighborhood).




Products from the Forest

mber, Pulpwood, Firewood.

5, 3 or 4 sawlog grades,
Ipwood vs. firewood

Diling specs, construction
grades, marine grades,
density grades,

] ratios, time-of-year specs,




Selling Timber

NE rule:

the buyer’s need!!

at is the buyer going to do




Products of Your Customer




Buyer’s Motivations

(or, how bid prices are set)

cies and product.)

0 mill, ground conditions)

g and woodyard).

erchandising.
estimate all of the above for them).

n Journal of Applied Forestry, Feb. 1985




| Bidding Strategies

ger needs work, etc.
imating competitor’s price.

ernal wood budget against competition.

price ~ “bargain hunting”.
al wood budget.

e “courtesy bid")
g information on market.
low can I go without embarrassing

n Journal of Applied Forestry, Feb. 1985



ent Logger.

on timber type, volume,
goals, etc.




How to Win at this Game

industry is your ally and
not your philanthropist.

0 succeed.

get it.

ds, neighbors, State, Extension,
nts)
. (futures, home starts, local info)
be willing to pay for expertise)
ourself. (i.e., have realistic

ct. Know your customer’s needs.




A word about

MARKET TIMING

ucated decision to sell
hly specific point in the
cycle.

ORMED BY PROFESSIONALS!!

°T THIS AT HOME!!




Being Attractive to a
Wood Buyer...




Resources

e.md.us/forests/

esources.umd.edu/

e.us/deptagri/forestry/

extension/agnr/index.php

s/pubs/misc/flg/




One Last Word...

't talked about:

yroducts.
ased opportunities.
arkets.




rest Service
tilization & Marketing
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